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- -3 Armed with a camera and a map, Darrel Rippeteau and Sharon Brown
Y. Sep 19, 2002 are combing the District in search of viable retail spots.
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Commercial Real Estate  Residents have begun to take the movement into their own hands,
"""""""""" starting grass-roots efforts to bring more retail to their
2 ;g:;;:gg JOURNAL | neighborhoods. The best-known example is Fresh Flelds onP

Street NW.
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Since the grocery chain moved in, P Street is seeing a resurgence of
retail, especially from national names such as Caribou Coffee, Subway
and Blockbuster. Health clubs, restaurants and real estate firms have
shown interest in space there.

"Now that Fresh Fields is here, cash registers are ringing all day long and -
retailers are taking note," says Jim Abdo of Abdo Development. HARKE®

"For 20 years, D.C. has been categorized as a high-crime city — [people  * Intem
théught] nobody lived here and the people who did didn't have much ©~  * HotT
disposable income,” says Michael Stevens, presidentof the D.C. [ .o
’ Marketmg Center. "But we have working-class and moderate-income
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class and also very high income neighborhoods." :::
Since the 1970s, the suburbs were built with retail -- in enclosed malls ) :::
and big-box centers -- to the neglect of urban cores throughout the Shoe
country. Today, people are moving back into cities, forcing developers Topc

and retailers to take a second look.
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"When you leave neighborhoods alone for 30 Years, some of them in
depressed areas, they get run down," says Len Harris, a retai] broker with
Transwestern. "Now they're getting cleaned up. Some will be gentrified;
others will stay ethnic. But they all have a right to be better."

Guiding retail

Indeed, some are just opening their eyes to see the degree of neglect in
some District neighborhoods: the unmet retail demand, the levels of
disposable income and the increasing number of residents who are
becoming homeowners.

U Street businesses and residents knew that battle well. But now, U
Street NW -- which has struggled since being shattered by the 1968 riots
== has new retail under construction, housing that's opened in the last six
months and six new high-tech companies.

In some cases, new retailers are coming to amaé that already have long-
term viable businesses. Along Georgia Avenue, Blue Nile Trading Co.
has been in the same spot for 25 years.

"They've survived," says Brenda Williams, who owns the Blue Nile
Bookstore. "You can't discount that."

"A very diverse market’

When Stuart Bennett was looking for a place to open his business, the
Language Doctors, he settled on 500 H St. NE. He bought the 3,000-
square-foot building for $185,000 and spent $100,000 renovating it.

Joining him in the building are two information technology firms anda -
coffee shop. .

Last summer, community groups-and residents in D.C.'s Takoma
neighborhood started talking about adding housing, re-evaluating the
commercial area and changing traffic patterns. The neighborhood has
been gentrified and now sees baby boomers and younger couples moving
in. :

"There would be more retailers willing to locate in the area if they see
morigeople willing to purchase,” says Cecily Patterson, an ANC
commissioner for Ward 4B-02. "We could use a bike store, pet stores,
baby stores, a bakery, a coffee shop, a bookstore.

"They've got a market over there and a very diverse market."

Michael Beyard, a senior resident fellow a’t the Urban Land Institute,
says urban areas have the infrastructure, public transit and sense of
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community the suburbs don't.

"In suburban areas, there's no public place to associate with other people
except regional shopping malls, and they themselves are losing their
appeal,” he says.

Butch Hopkins, president of the Anacostia Economic Development
Corp., says the city can do better: "With the developments created in the
suburbs, they almost create an urban setting in their retail developments.
We've got an urban setting already in the city. Let's make use of that."
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